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A benchmark for progress: '




How do you manage your
member information?

55 Associations participated
Are you able to track all 15 Questions
interactions with your

members? JUIy 2017 timeframe

Is your information
: readily available on
Do you have an online :

Australian
- your mobile? ULt L & APS v
portal for member self- v

Soclety
service? Is your financial and

payment process
integrated with your
membership management
system

P‘ FINANCIAL PLANNING
ASSOCIATION Of AUSTRALIA

How do you manage
your CDP process?

Do you use any tools
to report on member
insights?

How do you manage your
events?
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o Australasian College of Physical
australian o Scientists & Engineers in Medicine
osteopathic association
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70% do not have a 360° view of
their members
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Entirely manual
60% of the respondents simply

don’t have the tools available to g

o

Business Intelligence tool



Lack of automation results in a
particularly heavy admin burden
for staff and volunteers.
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have to think further than your
Netflix suggesteq watch list or the According to jeacs g research house Forrester,
we are well into the Age of the Customer’,
fecommendations Amazon makes for NEW reality of how consumers interact with
you based on past purchases, rganisations. Exposed o & whoje world of choices 1.00
and emboldened with the: soclal networks ang
s 1o different for your members, In braaPRONeS, today's customer is oy the centre of the 1.00
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be expecting a similar experience from Shpeace 2SN of power custormer expeciagons L
your association, skyrociet, This Consumer wants 10 be treated as an X
Indivicual ang Assumes that their unic e Needs wil be \w‘,s\\\p
- 9 Understood, For OGANSAlions i this ey world, brang Aem
Yet, Clade's recent research'into [oyaly becomes harder to €8M AN Maintain - as oy N
Australian associations’ technology Customess sre more likey 1o SWiLch 10 & new brane o ) Money
uptake shows that 5 Startling 70% of Senvice ifthey are ney happy with their existing experience h ation
odita’
sssociations dont have & 360° viey of Accredit?
their members information they could What this Means for associations: ¥your Mmembers ts
Be Using to iprove mem services, Jont feel engaged with your ssse 8tion and dony 00 Events
beleve they are getting €NOUGh value for thedr . -
enhance the member experience and fee vestment, they are jase licely to renew their l atl O n -
help to grow member numbers, MemBership snd wil start 1o look at competing options, C O m a u / a S SO C
de :
70 o/ Y Ukce all consumers 1odsy, your Members have an www. C I a L
/0 of increasing arréty of distractions competing for thei
associations don't Stlention and dolars. To mea the interest of your u rvey
have a 360° view of extsting members andito atyract New people, you need n C h l ' l r S
their members 10 ensure that yoy are S198GIng therm in & way that js e

relevant ang MeaNnglud to thee,
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